
Business Research Proceedings

ISSN: 2993-0049 | Open Access
Vol. 1, No. 1 | https://doi.org/10.51300/BRP-2023-91

Corresponding author:
Gladys Stephen | gladys@iimk.ac.in | Marketing Management, Indian Institute of Management Kozhikode, Kerala, India.

Copyright: © 2023 by the authors. | Published by: Luminous Insights LLC. Wyoming, USA.

 

 

This article is an open access article distributed under the terms and conditions of the Creative Commons Attribution
(CC BY) license (https://creativecommons.org/licenses/by/4.0/).

Abstract | The 1st Research Innovations in Sustainable Marketing: A Global Virtual Symposium

Establishing a Distinct Identity, Meaning, and Scope of the Domains of
Responsible Consumption: An Extensive Review

Gladys Stephena*
 

 

| Richa Agrawalb
 

 

aMarketing Management, Indian Institute of Management Kozhikode, Kerala, India
bMarketing Department, Indian Institute of Technology Madras, Chennai, India

Keywords: responsible consumption, environmentally responsible consumption, ethical consumption, green consumption, sustainable consumption, socially responsible
consumption

Article History: Published: 29 April 2023

Abstract: Responsible consumption is a form of con-
sumption that positively impacts the environment, soci-
ety, and individuals’ well-being. Despite its importance
in the changing dynamic environment, the basic under-
standing, and the definition of responsible consump-
tion are still unclear. The current research identifies
various domains that exist under the umbrella term
of responsible consumption and observes the over-
lapping nature between these domains. For this, the
study adopts a systematic review and uses Venn dia-
gram representation to map the similarities and dif-
ferences between the domains and identifies their dis-
tinct nature and meaning, and delimit their scope. The
study’s findings would open opportunities to academi-
cians, marketers, and practitioners for future research
into specific domains of responsible consumption and
develop domain-specific instrument scales, and hence
identify and target responsible consumers.
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