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Abstract: Despite climate strikes and calls for cli-
mate action and sustainable consumption, clothing con-
sumption still accounts for the second highest carbon
footprint and 10% of the world’s carbon emissions,
creating a social and environmental emergency. This
paper extends behavioral reasoning theory with the
Just-World-Belief to explain the role of reasons in the
value-action gap. The paper posits that the effect of
green values on climate actions is explained by reasons
and Just-World-Belief. The model is tested with struc-
tural equation modeling using data from 256 Nigerian
consumers, and the results reveal an unexpected nega-
tive effect of green values on climate action. Moreover,
while reasons against are detrimental to climate action,
reasons for have a positive effect on climate action.
Furthermore, reasons (for and against) partially medi-
ate the association between values and action, and the
Just-World-Belief positively moderates the relationship
between values, reasons, and climate actions. The find-
ings suggest the need for policy interventions to stimu-
late green values and encourage consumers to engage
in climate actions when buying and using clothes.
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